Stereotypes and omissions

Visibility and agency matter alongside appearance

Audience readings

A heritage identity can invite both recognition
and criticism

Social and cultural contexts

Mr Kidman’s Classroom - MED4 - Revision mind map

Music values 1b

MuSic values 2

Musical memory intersects with buying power and
identity
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MED4 - Part B

Music magazines: MOJO

Ownership in context

Distinguish the publisher of the studied
edition from later arrangements
Commercial funding

Sales, subscriptions and advertising support
production

Audience segmentation

A specialist music interest defines a niche

MOJO industry 1

Circulation and readership
Copies sold differ from people who read

Diversification and digital change

Multiple channels can extend a print identity

MOJO industry 2 Regulation and ethics

Press standards and legal responsibilities
affect magazines

Gratifications and address

Specialist content can reward knowledge and
participation

1. Music values 1b — Music values 2: Cover choices communicate values to readers



